
 

The media's role in promoting inclusive growth in Africa

Recessions, geopolitical uncertainty and natural disasters - these are some of the scenarios the global community has
faced in recent times. Economies have suffered the consequences thereof.

Amrote Abdella.

Inclusive growth is more than just a scholastic term. It is the sort of growth that creates opportunities for all segments of a
country’s population and distributes the dividends fairly across society. Wealth distribution has always been an issue in
Africa, and the constant fight against high levels of poverty across the continent has not abated.

For economic growth to be sustainable, we cannot afford to leave anyone behind. Furthermore, the responsibility for
inclusive growth goes beyond the private sector alone. All stakeholders must ensure that innovative approaches are applied
for measurable impact - some of these approaches include leveraging technology, championing gender equality, and
encouraging the media to promote a more inclusive narrative for Africa.

4 Dec 2017By Amrote Abdella

https://www.bizcommunity.com/
https://www.bizcommunity.com.gh/Search/83/15/s-Amrote+Abdella.html


The role of technology

Technology plays a vital role in driving inclusive growth in Africa. Providing affordable access to the internet must be a
priority. Technological advances globally and the constant changing landscape of our daily personal and business lives
demand that we adopt technology and that we keep up with innovations in this sector if we are going to compete at a global
scale.

We must train a population that not only has the required skills and knowledge to effectively utilise technology, but that also
thinks out of the box about how we can leapfrog the status quo. Previously marginalised groups in Africa can only truly be
included in the “Africa rising” story if they have affordable access to the internet and technology.

A recent study estimated that around 7.5 million jobs could be created worldwide through the use of cloud services by Small
to Medium Enterprises (SME’s). This shows how the incorporation of technology can drive inclusive growth in Africa.
Companies such as Microsoft 4Afrika align their business strategies to ensure that they maintain an eye for sustainability,
scalability and self-sufficiency, thereby empowering Africans to shape Africa’s future. This is the key to inclusive growth in
real terms.

Closing the gender gap

Even though technology and the ICT sector have transformed at a rapid pace, certain challenges remain. There is
significant gender disparity in Science, Technology, Engineering and Mathematics (STEM) globally, with only 16% of
female students at university level graduating from these fields, according to the World Economic Forum.

There is an acute need, now more than ever, to close the gender gap in these industries. Female representation in these
fields is not only necessary in terms of promoting and driving gender equality, but economies and societies lose out when
we fail to engage half of the world’s brainpower as engines of innovation.

To ensure better female representation at board level in the ICT sector, the drive should start with encouraging female
scholars to take up subjects relevant to these sectors and to break down the gender stereotypes that exist in STEM.

How the media can help

The influence of media is undeniable, and it can be leveraged in various ways to promote inclusive growth:

1. The media must incorporate messaging that influences young women, parents, educators and employers to support
career choices in STEM. This is an important step in increasing gender equality and inclusion in ICT.

2. Whether it is digital transformation or gender transformation, media efforts in Africa lag behind, compared to more
developed parts of the world. In terms of digital transformation, there are certainly greater efforts being made to
digitise. Data has played a major role in investigative journalism, for example. African media have identified creative
ways to adapt and communicate without having the technology of the developed world- it must continue to do so, and
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innovate on this approach.
3. While there is an evident push for gender equality globally, Africa still seems to find itself inundated by male-

dominated industries. It is therefore important to overcome these obstacles to ensure African women are encouraged
to freely follow their passions and achieve their goals without the fear of reproach.

4. The media should take responsibility in educating the public about technological advances that offer the necessary
tools to innovate and work more effectively to drive inclusive growth. It can do this by creating awareness about
success stories that showcase how inclusive growth has the capacity to drive the continent forward as well as highlight
areas where inclusive growth is not being effectively achieved. Making government accountable for inaction where
necessary and calling upon the private sector to roll up its sleeves are all ways the media can facilitate inclusive
growth in Africa.
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