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365 Digital launches the Ad Tech Masterclass Series

365 Digital, supported by Google, are hosting a series of Ad Tech Masterclasses during 2019 aimed at fostering a greater
unified online advertising ecosystem.

The Ad Tech Masterclass Series, geared toward online publishers
and advertisers aims to build trust between the buy-side and sell-
side by bringing them together in an intimate forum for learning
around the subjects of technology, data, strategy, programmatic
monetisation and a host of other relevant topics.

Julian Jordaan, Commercial Director at 365 Digital, explains,
"Events where both sides get together (outside of awards
ceremonies) is a much needed element in today's fragmented
online ad world. If adding value to brands and consumers is the
goal, then we owe it to them to engage often, debate topics, ask
the hard questions and collaborate more. Just do better work!"

The first in the workshop series is taking place on the 19th
February and will see some of South Africa's top publishers come
together at Google's Johannesburg office in Ballyclare Dr.,
Bryanston. Topics being addressed among others include:

365 Digital is also hosting similar events in Lagos, Nigeria, in
March 2019, as well as in Nairobi, Kenya, later in the year.

For more information contact email Jethro: 
az.oc.latigid563@orhteJ .
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365 Digital

Over the past 24-years the company has represented the largest global platforms throughout Africa and
has served thousands of global and local advertisers, empowering them to reach their business objectives.
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Adserver Infrastructure & Architecture and How to Build For
The Future
A Holistic View on Monetisation
Data and Audience Building, Segmentation and Monetisation
Ad Blockers and The Affects on Consumers and Publishers
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