
 

Revolutionising business operations by incorporating
intelligent research practices

The Best Research Practices Conference, which will be held from 7-8 June 2012 at Crowne Plaza Hotel & Resorts, The
Rosebank Johannesburg, attracts interest and participation from market research experts and professionals, who view this
event as an ideal networking platform that facilitates the exchange of ideas.

With social media and technology being at an ever-changing front, market researchers need to change their research
strategy to keep up with their target market. Market researchers also face the harrowing challenge of forecasting economic
trends to ensure that their organisation can prosper in an uncertain economic environment, where one crashing economy
can disrupt and influence other economies.

Dr Wamwari Waichungo, Strategy, Planning and Insights Director of Coca-Cola SA, also stated, "Due to the rapidly
changing environment, the expectation to translate 'big' data into a few actionable insights that result in a positive business
impact, efficiently, is the highest that it has ever been." Dr Wamwari will share her knowledge on Insight to impact:
Optimising the usability of research.

Commented Lynette Nicholson, Head Research Manager, Old Mutual, "Marketing research needs to be able to show its
Return on Investment. Without this, there will be no future for this discipline." She will throw light on a revolutionary
approach to transform research department from a cost centre to a profit centre by demonstrating return on research
investment and programme effectiveness.

This is expected to form a large part of discussion at the Best Research Practices Conference. Some opportunities to enjoy
are keynote case presentations, interactive panel discussion and intensive workshop. 
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