
 

Social media marketing: Three trends to watch out for in
2017

While social media may have started off as a means for individuals to connect and engage with others online, the medium's
ascension to being a mainstream marketing, advertising and communications platform worldwide means that the way it is
used is continually evolving.

There are a number of trends being observed in the social media landscape; we’re
taking a look at three key ones, and what they mean for South African companies:

More video, and live video

Online video consumption across the continent is expected to grow by 55% per year till
2019, while closer to home, South Africa registered the second highest year-on-year
growth for video consumption on smartphones globally.

While companies might not necessarily have the resources to indulge in large-scale
productions that result in well-packaged videos for marketing and advertising, they
should not ignore the possibilities of short video.

Live video on social media is not new, with the format initially being promoted (with limited success) by the likes of Meerkat
and Periscope. The big difference now is that we have Facebook Live, with the ability to reach a huge audience on the
social media platform driving interest in this format.

For B2B brands that want to dabble in video this year, we suggest starting off with videos based on company news and to
use this medium as part of an integrated digital campaign.

More social media advertising

Social media companies aren’t just run by geeks from basements; they are large corporations – often listed on stock
exchanges – and need revenue to pay for their infrastructure, staff and research and development.

And they make this money through selling advertising. Nowhere is this more apparent than on Facebook, with a steady
decline in the organic reach of posts being made to company pages being documented over the past few years. This
decline is more notable in company pages with large followings, likely to belong to big brands.

Social media platforms have also changed the way in which they present content that is being published. While content was
previously shown in a chronological manner, algorithms are now used to list content according to how important it might be
for the reader. Essentially, companies have to ‘pay to play’.

And why shouldn’t they? Brands are willing to spend on advertising on traditional media (print, radio and TV) to promote
their products and services. Social media provides them with a platform to reach either a broad or highly targeted
audience.

Automation – less is more?

Companies are increasingly turning to social media automation to schedule and measure content. It was inevitable given
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the rise of the platforms. However, they must be cautioned against too much automation.

People still turn to social platforms (as opposed to a call centre), expecting a more personal interaction . When it comes to
customer service, they are also looking for resolution within the platform, and not to be directed to an email address or call
centre.They’re also expecting a prompt response from the brands they’re engaging with - whether it be the resolution of
their complaint or query, or an acknowledgement that their issue is being attended to.

They need to strike a balance; while automation should be used for content marketing and advertising, one of the key
elements of social media is being social – engaging with fans by participating in conversations, responding to comments
and queries, and in being able to provide customer support. And these have to be done in real time, by real people.

DUO selected 'Best Tech Focused PR & Digital Marketing Agency – Africa' at GBI Awards 29 Jan 2024

Best practices for B2B lead generation 28 Aug 2023

Nurturing growth and embracing challenges: Tips for your journey towards career growth and
empowerment 26 Jun 2023

DUO sees strong start to 2023 with another international award and jobs on offer for experienced digital
PR professionals 27 Feb 2023

Culture of trust and niche tech focus sees DUO grow 30% year on year 9 Feb 2023

DUO Marketing + Communications

DUO Marketing + Communications is a specialist PR, digital and marketing agency servicing B2B
technology companies in sub-Saharan Africa. DUO incorporates PR with digital to deliver results and ROI
for clients.
Profile | News | Contact | Twitter | Facebook | RSS Feed

 
For more, visit: https://www.bizcommunity.com

http://www.duomarketing.co.za/make-the-most-of-marketing-automation/
https://www.bizcommunity.com/article/duo-selected-best-tech-focused-pr-digital-marketing-agency-africa-at-gbi-awards-567090a
https://www.bizcommunity.com/Article/196/423/241371.html
https://www.bizcommunity.com/Article/196/18/239563.html
https://www.bizcommunity.com/Article/196/18/236323.html
https://www.bizcommunity.com/Article/196/18/235803.html
https://www.bizcommunity.co.zw/PressOffice/DUOMarketingCommunications
https://www.bizcommunity.co.zw/PressOffice/DUOMarketingCommunications
https://www.bizcommunity.co.zw/PressOffice/AboutUs.aspx?i=160945&cid=160945
https://www.bizcommunity.co.zw/PressOffice/DUOMarketingCommunications
https://www.bizcommunity.co.zw/PressOffice/Contact.aspx?i=160945&cid=160945
http://www.twitter.com/duomarketing
https://www.facebook.com/duomarketing
https://www.bizcommunity.co.zw/AboutRSS/238/1/consumer-0/cid-160945/provid-0/s-/sm-.html

	Social media marketing: Three trends to watch out for in 2017
	More video, and live video
	More social media advertising
	Automation – less is more?
	DUO Marketing + Communications



